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THE BAsSIcCS...

TOTAL NUMBER OF RESPONDENTS: 297

GENDER: AGE:
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Who were the respondents? &l

WHO WERE THE

T
OTHERS”?
= Attendees (Majority)
';a’::::! = \olunteers
p150/° u MEdia
= Potential Mentors /

Investors / Trainers
= People interested in
Entrepreneurship
=  Students
= (orporates

Startups / = Freelancers
Exhibitors
30%




Overall evaluation of #RiseUpis

Below Exceeded

Expectation et Expzoactatlon Expectation
% PAL 34%

0% 20% 40% 60% 80% 100%

Evaluation of Content

Bad  Neutral Good Very Good

5% 14% 40% 38%

0% 20% 40% 60% 80% 100%



General Impression... &

How many would recommend
RiseUp to their network?

Speakers: Investors: Partners / Sponsors:

100% 100% 98%

How many would come back to do the
same next year?

Speakers: Investors: Partners / Sponsors:

94% 100% 93%




Evaluation of Registration

Online Registration

Bad Neutral Good Very Good
9% 13% 31% 41%
0% 20% 40% 60% 80% 100%

On-site Registration

Very Bad Bad Neutral Good Very Good

8% 16% 16% 30% 26%

0% 20% 40% 60% 80% 100%



L ocations and Venues

Locations
Bad Neutral Good Very Good
6% 20% 39% 33%
0% 20% 40% 60% 80% 100%

Multiple Venues - Good Idea?

It did not matter No Yes

19% 4£1% 37%

0% 20% 40% 60% 80% 100%



Operations — Part 1

Volunteers
Bad Neutral Good Very Good
6% 16% 34% 41%
0% 20% 40% 60% 80% 100%

Facilities (Toilets, Event Spaces, Entrances etc.)

Neutral Good Very Good

25% 42% 22%

0% 20% 40% 60% 80% 100%



Operations — Part 2

Signage / Directions

Bad Neutral Good Very Good
13% 29% 34% 19%
0% 20% 40% 60% 80% 100%

Connectivity at Venues

Neutral Good Very Good

25% 31% 17%

0% 20% 40% 60% 80% 100%



Operations — Part 3

Concierge Services

Very Bad Bad Neutral Good Very Good
24% 3% 29% 26% 16%
0% 20% 40% 60% 80% 100%
Timings

Neutral Good Very Good

27% 35% 21%

0% 20% 40% 60% 80% 100%



Qq‘z

Evaluation of other services

Event Mobile App

Bad Neutral Good Very Good
6% 15% 30% 31%
0% 20% 40% 60% 80% 100%

Printed Agenda

Neutral Very Good

16% 29%

0% 20% 40% 60% 80% 100%



Evaluation of other services &

Startup Exhibition Area
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What did the speakers think? &8

Pre-event Communication

Bad Neutral Good Very Good
6% 6% 50% 38%
0% 20% 40% 60% 80% 100%

Turnout / Attendance

Bad  Neutral Very Good

10% 10% 60%

0% 20% 40% 60% 80% 100%
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What did the speakers think? <§

Room Setup
Bad Neutral Good Very Good
16% 19% 48% 13%
0% 20% 40% 60% 80% 100%

Punctuality

Neutral Good Very Good

29% 35% 23%

0% 20% 40% 60% 80% 100%
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General info...

Where are these partners /
sponsors based?

Abroad
17%

How did the country
delegations evaluate their
experience?

40
= Neutral
30 - 370
25 -
20 -
15
10 -




What did the partners / sponsors Qggfé"lz,

think of...

Their overall digital presence on RiseUp Channels

Bad Neutral Good Excellent
10% 22% 449 15%
0% 20% 40% 60% 80% 100%

Their overall offline presence at RiseUp Summit

Bad Neutral Excellent

5% 17% 14%

0% 20% 40% 60% 80% 100%



What did the partners / sponsors Qggfé"lz,

think of...

The Pre-Event Communication

Bad Neutral Good Excellent
7% 31% 36% 21%
0% 20% 40% 60% 80% 100%

Delivery of Promised Benefits

Neutral Good Excellent

22% 46% 12%

0% 20% 40% 60% 80% 100%



What did the partners / sponsors Q@‘ﬁ"‘z,.

think of their booths?

Booth Traffic
Bad Neutral Good Excellen
7% 7% 39% 7%
0% 20% 40% 60% 80% 100%

Booth Setup

Bad Neutral Good Excellen

13% 5% 41% 8%

0% 20% 40% 60% 80% 100%
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What did Investors find?

Did they find
opportunities in
the startups
they met?

Yes
100%

Did they meet
new fellow
investors during
#RiseUp15?

Yes
100%

Did they attend
Investors Day
on the 11t" of

November?

Yes
71%



How was Investors Day perceived?

Overall Evaluation

Good Very Good
0% 20% 40% 60% 80% 100%
Networking
Excellent
67%
0% 20% 40% 60% 80% 100%



How was Investors Day perceived?

Organization

Good Very Good
50% 33%

0% 20% 40% 60% 80% 100%

Content

Neutral Excellent

33% 17%

0% 20% 40% 60% 80% 100%



How was Investors Day perceived? &
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Which sessions were most

enjoyed?

Others Global Trends

Industry 7% DeTos
Spotlight /%

7% '

Keynotes /
Keypanels
15%

Fireside Chats .

4%

Workshops
34%

Entrepreneurship
Talks Know-How
14% REIES

12%



What did Startups find?

Did Investors Did they find V\.Ier.e they
. . . satisfied with
show interest in potential their media
their business? customers?

exposure?

Many
None 18%
35%




What did the startup exhibitors &2

think?

Booth Setup

Bad Neutral Good Excellent
7% 17% 25% 18%

0% 20% 40% 60% 80% 100%

Pre-event Communication

Bad Neutral Good Excellent

6% 13% 32% 23%

0% 20% 40% 60% 80% 100%

Booth Setup Timing

Bad Neutral Good Excellent
6% 12% 30% 21%

0% 20% 40% 60% 80% 100%



Statistical Groundrules

= Not all statistics add up to a perfect 100% due to the “Not Applicable”-

category.
= Decimals of percentages were rounded up or down, depending on the

case.



